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Al f you want
SUCCESS...

Burj Dubai,
Worl dés |
building

... you have to be famous
for something
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http://www.burjdubai.com/
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My favorites

A google.com

A amazon.com

A ebay.com (finn.no)

A skype.com

Yours ?

A youtube.com
A wikipedia.org

A plaxo.com/etc.

A facebook.com

A twitter.com @

flickr.com Chatroulette.com
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http://www.twitter.com/
http://www.flickr.com/
http://www.chatroulette.com/
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Generic departments of the company

CEO AREA

FINANCE

HUMAN RESOURCES

INFORMATION LOGISTICS

PRODUCTION
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Marketing

N Mar ket 1 n goriented leackenshkpeThat
means that marketing contains, analyzes of all
market needs, definition of the market, decision
about the core business activities, product
development, price and conditions, sales and
advertising and di st
Odd Gisholt
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http://www.kotlermarketing.com/
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Determinants of Customer Added Value

Product value

Service value

Y

Personnel value

Image value

Monetary price

Time cost

Energy cost

Total customer value

Source: P. Kotler

Psychic cost
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Strategic marketing
(Long term / corporate level)

Image / positioning

Market share /
Customer loyalty

Customer needs

Product categories Markets / segments

Data warehousing / data mining
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Tactical marketing (short-term)

Product development
(branding) (b)

Price n n Promotion (p)
(conditions) (c) V U (sales and advertising)

Place
(distribution) (d)

Marketing-Mix
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Positioning
nNPositioning Is to place an ob

target-group in such a way that it is perceived to
answer the mar kledvesrop satisfactitne st o

AType of condition for which the product will be used

AType of costumer for whom the product will be considered
AProducts with which it will compete most closely

> Satisfaction means meet Expectations
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- J. Trout

Differential Advantage

NA differenti al advantage 1 s
product offering which sati sfi

A It differentials the product from all the others, creating a
perception of uniqueness

A It is important, or can be made to seem important,
to the target audience

A It is sustainable, over time, against the competition
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rw

N. First
Street

Silicon Valley
Conference
Center
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77 takes off

Iraq still can, and must, be won
T h PAGES 10, 37 AND 41

€ Horror in Sudan
PAGES 10 AND 21-24

Economist A hard landing for China?

PAGES 11 AND 67-69

Tony Blair in trouble

MAY 15TH-215T 2004 www.economist.com PAGES 31 AND 36

E-commerce

A 14-page special report
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Hype-Curve of e-commerce
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